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EXECUTIVE SUMMARY

In the lido/Cannery/McFadden area, the blend of residential, recreational, and commercial areas mix with
an influx of restaurant and beach visitors 1o create a shorfage of parking in a number of locations.  On-street
parking in particular is significantly congested during afternoon and evening demand periods.  The numbers
for offstreet parking suggest that parking is adequate in most areas to support existing demand. However, on-
street spaces and public offstreet lots are busy throughout the week and throughout much of the year. More
efficiently using the existing parking resources in this area is necessary to help alleviate on-street congestion.
However, increasing efficiency in this area will be difficult because of the many competing interests and
relative distances between where the existing parking supply can be found and where the demand for parking
indicates additional supply should be located.

Part of the congestion problem in the Lido/Cannery/McFadden area is the fremendous impact the beach has
on parking. There are also a significant number of restaurant and business establishments in the McFadden
Square area that generate a considerable amount of parking demand. To accommodate demand in the
McFadden area, we recommend expanding blue pole parking meters (or an equivalent type meter) into the
residential areas to distribute parking demand over a larger area. This will allow residents convenient and
relatively inexpensive parking through the use of the City-issued permits and it while creating a method to
manage furnover for visitors.  We also recommend expanding the use of public parking lots in Lido to help
accommodate more employees and patrons of the restaurants and bars in the McFadden area when capacity
in those lots is available. Operating a shutile between lido and McFadden Square to accommodate this
opportunity should be evaluated. A shuttle operation could be financed with increased mefer revenue, user
fees, or a combination of the two methods.
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OVERVIEW

The Cannery/lido/McFadden study area is the fifth area examined as part of the study of parking in
designated commercial and residential districts located within the City of Newport Beach.

The Cannery/lido/McFadden community of Newport Beach is located on the northern portion of the Balboa
Peninsula. The Cannery/lido/McFadden area is primarily composed of residential areas, but contains some
entertainment, commercial, refail shops, and restaurants.  City Hall is also located in this area and is the focal
point for many community and business events. The channel side of the area also has significant maritime
activities including charter fishing excursions and moorage for commercial and private watercraft.

Public parking in Cannery/lido/McFadden is available at several public lots, including the Newport Pier lot.
There are also numerous private lots for business patrons and a significant number of on-street parking spaces.
This demand for public parking and mix of private parking creates some inefficiency since the public parking is
rapidly consumed and the private parking or parking associated with specific land uses is not as actively used;
the temptation for the public to park in private parking faciliies is great and the owners of such facilities must
be vigilant in order to prevent this from occurring.

Beach and coastal visitors, including charter excursionists departing the Cannery/lido area also park their
vehicles on the Peninsula, sometimes for extended periods of time, creating significant impacts on the amount
of available parking.

Given the high demand for parking in the Cannery/lido/McFadden area, we hope to develop in a
paradigm shift when it comes to driving and parking near the beach. Our quantitative and qualitative
observations  of behavior suggest that many people simply get in their car, drive to the
Cannery/lido/McFadden area and circle until they find a space. With proper economic cues, signage, and
alternatives to driving, we hope to modify the behavior of a small percentage of people so that demand for
parking during peak hours and peak times will be reduced without reducing the overall number of people
visiting Newport Beach. If done successfully the proper policies will increase the overall atfractiveness of the
area by increasing parking choice.
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The Cannery/lido/McFadden study area includes the northern and western portion of the Balboa Peninsula.
A map of the study area is shown in Figure 1.

Figure 1: Study Area

Source: Google Earth Pro, Accessed October 5, 2009.
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PROJECT METHODOLOGY

Walker relied on data from a number of sources to develop the recommendations put forth in this document.
The bulk of our data and information comes from field surveys conducted in Cannery/lido/McFadden by
Walker Parking on July 10, and July 12, 2008. In addition, we reviewed previous traffic and parking studies
prepared for the City of Newport Beach and the Cannery/lido/McFadden neighborhood.

Currently, onstreet parking in Cannery/lido/McFadden is managed by parking meters in the commercial
areas, but is unrestricted in much of the residential neighborhoods. In the Newport Pier beach lot and
surrounding spaces, hourly metered parking ($1 per hour) is used throughout the year. In areas around
Cannery and lido parking is typically 50 cents per hour. The time limit while parking in the beach lot is six
hours; however, most mefers are two hours.  Figure 2 shows where parking meters are located throughout the
Study Area. All other on-street spaces are free.

Figure 2: Study Area — Parking Meters
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Source: City of Newport Beach, 2009.
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IMPROVING THE EFFICIENCY OF THE EXISTING PARKING SUPPLY

Walker performed the following analysis and developed the recommendations contained in this report based
on a combination of our experience with parking in residential, commercial and beach areas as well as
phone calls with city staff in coastal cities throughout California conducted to gain insight for this report. We
then proceeded with the analysis using the following assumptions:

1)

2)

3)

4]

3]

The population of the entire region continues to increase while Cannery/lido/McFadden and the City
of Newport Beach continue to be popular local, regional and even international destinations, while
the amount of available on-street parking remains constant. On a practical level, spatial and financial
constraints will almost certainly make it impossible to provide a parking space for every driver who
wishes to park, often in a vehicle occupied solely by one person, for free, particularly if the character
and design of an older commercial district is to be maintained.

“Tumning” spaces provides more drivers with access to parking. (“Turning” is the reuse of a vacated
space by a new car.] One parking space occupied by a car left all day may serve one employee or
long term beach visitor. In the same eight hour period, eight or more customers are often able to park
and transact business.

Free or inexpensive on-sfreet parking encourages drivers to leave vehicles on the street that they might
otherwise park or store in their garages, or driveways, or maybe not keep at all.

Managing parking demand in Cannery/lido/McFadden will involve tradeoffs.  In order for a
commercial and residential district to function properly, certain parking user groups will likely have
priority over others. For example, customers are not willing to walk as far as employees to a business
and need fo have access to the closest spaces. A beach lover or local resident who lives a few
blocks away may desire a convenient parking space near certain businesses or the beach throughout
the summer, but that parking space may be far more valuable to the family of four spending one day
at the beach on their once in a lifetime vacation to Newport Beach and Southemn California.

The use of parking meters or other forms of paid parking, it enforced, are far more effective at creating
turnover than are time limits. The enforcement of time limits is also significantly more labor infensive,
and therefore more expensive than is the enforcement of parking regulations using parking meters.
The decision to use paid parking should be addressed as it relates to creating turnover and increased
parking availability in those areas that need it.
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